
We’re a part of a driving culture and this is evident across our audience 
with 199,000 ACM readers planning on buying a new car this year. With an 

average purchase price of $44,000 we aren’t talking small change –  
it amounts to a potential market of $8.75 billion across our audience.

Drive your  
message home to  
new car buyers.

AUTO // NEW CARS



Source: emmaTM conducted by Ipsos MediaCT, people 14+ for the 12 months ending December 2016. 

1 in 5 new car 
buyers are 
ACM Readers

Mid tier new car 
purchases are the 
segment of choice for 
our readers with 3 in 
5 purchases from this 
segment.

199,000

ACM readers intend to buy  
a new car in the next 12 months

Average purchase price for  
new cars by ACM readers

Accounting for 20% Australians 
intending to purchase a new car  

in the next 12 months

Number of ACM Readers who are considering buying each type of car

Representative of total Australian population
Note: Some readers intend to buy more than one car in the next 12 months

Potential opportunity across 
ACM total readership

22%

$44,000 $8.75 billion

60%
141,000

Mid Tier 25%
58,000

Bottom Tier

15%
36,000

Top Tier
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Source: emmaTM conducted by Ipsos MediaCT, people 14+ for the 12 months ending December 2016. *excludes online search/digital

Newspapers play a major 
role in the decision process.  
We rank a very close second 
as the paid media most 
useful for helping to make 
financial decisions amongst 
our readers.

Media most useful

SUVs are the model of choice across ACM readers with 40% of them intending  
to purchase one this year. And it’s a fast growing segment experiencing double  

digit growth in the last 12 months
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Paid media most useful for new vehicle purchases for 
ACM readers buying a new car in the next 12 months*

33%

22%

21%

7%

6%

TV

Newspapers

Magazines

Radio

Social Media

76,000
2 or 4 door car

8,000
Ute/Light Truck

4,000
Van/People Mover

-7%
decrease in intent  
to purchase a car  
in next 12 months

+11%
increase in intent  
to purchase a car   
next 12 months

Opportunity  
to target a fast 
growing segment

84,000
SUV/Wagon

199,000
ACM readers  
plan to get a  

new car in the  
next 12 months

Many of 
our readers 
intend to 
purchase 
SUVs or 
Wagons, 
these are a 
fast growing 
segment 
nationwide 
so should 
be targeted

AUTO // NEW CARS



Source: Automotive Path to Purchase (News Media Works 2016). Go to www.newsmediaworks.com.au for the full report

AUTO // NEW CARS

The consumer journey for car purchasers
Car buyers go to through 4 purchase stages over a 37 week period before their 
purchase. 1 in 2 buyers have their decision influenced by news media.

Recognising need Researching options

4 in 5 are open to  
persuasion at this point

News Media

Newspapers

 TV 

Outdoor

Magazine

Online Ads

Social Media

Radio

                   51%
           44%
         33%
   22%
   22%
      8%
      8%
    3%

News Media

Newspapers

 TV 

Outdoor

Magazine
Online Ads

incl paid search

Social Media

Radio

                  50%
           46%
        26%
   25%
  23%
      10%
      6%
    2%

News Media and Newspaper 
are the leading paid media 

influencers in this stage

Forming a shortlist

1 in 2 have a brand  
in mind at this stage and 
are chasing information – 

news media is an ideal

5% I still have no 
favourite car brand

50% 
I have a 

favourite  
car brand

45%  
I have a 
shortlist  
of favourite 
car brands

Making the purchase

News Media and Newspaper 
are the most influential forms 

of paid media at this stage


